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Columbus, Ohio
14th  largest state 

in the nation

Short North Arts District

Columbus Zoo

Nationwide Arena

Columbus Airport

15 public and private colleges and universities

Corporate headquarters of Wendy’s and White Castle

And, of course . . .



The Ohio State 
University

Home of the Buckeyes
aka

The Best Damn Band 
in the Land

LEARN ORE
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How did 
Columbus, Ohio 

Get Smart?

$40 Million US 
Department of 
Transportation 
Challenge Grant 
awarded in 2016

$10 Million from 
Vulcan, Inc.

$720 Million in-kind support from public and 
private partners



Priority 1 – Decarbonization
• Renewable Energy Generation
• Renewably Energy Management
• Energy Savings

Vision

Priority 2 – Fleet Adoption
• Increase electronic vehicle

adoption among multiple
business sectors in Columbus

Mission

Smart Columbus Goals

Priority 3 - Transit, Autonomous and 
Multi-Modal Systems in the City
• Apply decarbonization strategies

across all modes of
transportation in Columbus.

Priority 4 - Consumer EV 
Adoption
• Increase electric vehicle

adoption in the light duty
truck market.

Priority 5 - Charging 
Infrastructure
Install 925 new charging stations 
by 2021



SYSTEM 

D IEMONSTRATION PEOPLE .S,ERVED ANALYTICS OUTCOMES 

® 
$,15.9 
MILLION 

S1USTAINABILITY 

APRIL 2019 

•TO

MARCH 2021 

USERS 

SSK+ 

DATASEliSINGESTEC 

2,000+ 
DATA QUERIES 

67,000+ 
DOWNLOADS 

2201000+ 
VISUA!.IZATIONS, 

209 

AGENCY EFFICIENCY 

• Agencres. ,ice _s.s d;at;i in less time 

• Agencies receM�CI fC'!Ner dat 
quest� fro public users 

CUSTOMIER SATIS'FACTION 

• Over 70% of users. satisfied with 
metadata a d freshness 

• 18% ay visu I ization prirnar-� focu 

• 2491. say analytics pnmary f□cus 

The City is explori g two p tlls to operate and maintain t e Smart Columbu� Or:ierati g S','stem: First, the City 
is funding support through January 202.il: s,econd, the Ci y is. engaging with private em"ties to e:.rplore strategic 
p,irtnerships for longer-t rrn oper ions and ownershi . 



Some Bumps in the 
Road . . .



The Linden LEAP was 
deployed to bring  meals 

and other supplies to 
residents in need during 
the COVID 19 pandemic 

shutdown.

. . . and a pivot 



3, 323 electric 
vehicles sold 
across seven 

Columbus area 
counties in 3 

years. 

20% increase in consumer interest in 
a future electric vehicle purchase.

Electric 
Vehicle 

Adoption

Successes



Enhanced 
Human 
Services

Increase in trips to prenatal 
care

Mobile app downloads and 
utilization during the pandemic

Connected vehicles improve 
public safety



Economic 
Impact

The Smart Cities Challenge 
Grant =   $173.39 million in GMP 

and nearly 2,400 new jobs.



Access to jobs and 
services

The Smart Cities Challenge Grant = 
access to 20,000 more jobs and 3,000 more 

healthcare options in a 30-minute radius 
from the Linden Neighborhood area.

Economic 
Impact



What’s Next?

Transition to Collaborative 
Innovation Lab

Sustain Mobility Initiatives

Continue focus on 
decarbonization strategies and 

other climate technology

New Focus Area – Digital Equity 
through the Franklin County 

Digital Equity Coalition
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